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It is impossible to speak about 
the national identity without un-
derstanding such things as term 
“folk craft”, and the meaning 
our country’s original traditions, 
folklore, arts and crafts for the 
whole history. The contribution 
to the becoming of Russian cul-
tural traditions  made by gone 
to unknown generations of folk 
masters is hard to overestimate. 
For centuries distinguished 
sculptors and artists turn to folk 
craft getting it through their 
heads from a new angle. 

The mission of our company 
is to open works of national ar-
tistic trades for general public; 
to provide scope for buying vari-
ous items of any Russian craft; 
to familiarize with the history of 
creation and development of folk 
craft in Russia.

We help with organization of 
master classes and excursions 
to manufactories and places of 
existing cottage industries; as-
sist in organization and develop-
ment of courses for young craft-
speople. 

Kupi-present.com shop – is 
more than 2000 works of Rus-
sian folk artistic trades. You 
could always find, order and buy 
Bogorodskaya toy, Kislovodsk 
porcelain, Khokhloma painting, 
articles from juniper and figu-
rines from marble aggregate in 
our on-line store with delivery 
all over Russia, European and 
Asian countries. 

EXHIBITION PAVILION

Nizhegorodskaya str., build.32, 

office 607, Moscow,  

Russian Federation

www.kupi-present.com 

Irina-shalaeva@mail.ru



E D I T O R I A L

Dear colleagues!

Alla Romanova,  
chief editor

T
he year had flown over fast and we 
meet again with many of You on the 
biggest toy fair in Europe – Spiel-
warenmesse!

The year has brought changes for many 
companies: expansion of products, partner-
ship with distributors in other countries, 
products launch, creation of innovation con-
tent for goods that had lost the consumer’s in-
terest. All the achievements you will perform 
within the Fair to specialists and partners. We 
will tell about it to all our readers on the pages 
of the magazine.    

Our multimedia publishing house “Games 
& Toys” is the only mass media company in 
Russia specialized in the toys’ segment for 
various audience: we make different maga-
zines for consumers, specialists in education 
and B2B segment. 

The magazine, you are holding in the 
hands, is our advertising catalog, where Rus-
sian companies are represented which would 
like to attract foreign partners’ attention. 
Some of them are looking for cooperation in 

production on the territory of European coun-
tries, some companies would like to offer a fi-
nal product to distributors. 

Also we would like to highlight the infor-
mation about the coming International trade 
fair for children’s world – TOYS&KIDS RUSSIA 
2014. The fair will be held in the beginning of 
March in Moscow on the territory of Crocus 
Expo. We offer you to place an advertisement 
in our  Russian-language edition of “Games 
& Toys. Guide”. You could find the price and 
contact information in the end of the maga-
zine. 

If You would like to lear more about law 
aspects, connected with entering the Russian 
market, and find out details of starting a co-
operation with Russian companies you could 
reach the company-founder of our publishing 
house OOO “KPFM” (LLC). All the informa-
tion about the services is represented on the 
page 12–13.

Have a good time on the fair! Let Spiel-
warenmesse-2014 makes Your dreams come 
true!



2  • g a m e s  a n d  t o y s .  G U I DE  •  2014

C o n t e n t

Editorial staff 
The head of the project

Mikhail Zholudev
Chief editor

Alla Romanova
Art-director

Mikhail Rulkov
Corrector

Sofiya Noman
Advertisement department

Olga Putnaya, Nina Dudnik
IT department

Mikhail Aleksandrov, Semen 
Kondakov
Secretary

Anastasia Nikiforova

Phone. +7 (495) 220-53-27, 
e-mail: reklama@i-igrushki.ru

www.i-igrushki.ru

Address: 
Nizhegorodskaya str.,  

bld. 32, office 716 
109029, Moscow, Russia

Multimedia publishing house  
«Games & Toys»

The «Games and Toys. Guide» 
Magazine

Printed in The «Printall»  
printing office
www.printall.ee

The editors disclaim any responsibility 
for the content of advertising 

materials. The editors's opinion could 
differ from the authors' one. The 

articles are of informational message 
and don't represent a guide for action. 

Any use of materials is possible only 
with the editors' written permission. 

Olga Putnaya
Advertising sales director
Games&Toys Multimedia

+7-916-166-92-89
+7-985-220-53-27

e-mail: 1669289@gmail.com
skype: games_and_toys

www.i-igrushki.ru
www.kpfm.su

109029 Moscow,  
ul. Nigegorodskaya, 32, str.16, 

office 716

1 cover	 Мастерская Сереброва  
		  www.masteras.ru 2 cover	 «Russian tradition» 

		  www.kupi-present.com 

4	S ectoral resource of toy industry 
	 www.toys.segment.ru 

8	 Independent website about  
	 children's products of high quality 
	 www.shirpotreba.net  

11	 Iv national award in goods and services 
	 for children «The golden bear cub» 
	 www.kidsaward.ru 

14	T he unique commercial proposal 
	 from multimedia publishers  
	 «Games&Toys» or the 1-st step  
	 to the working advertisement 
	 www.i-igrushki.ru  

18	G uliver – stylish children apparel 
	 and toys 
	 www.gulliver-toys.ru   

22	S kanbol – shoot the pellet, 
	 hit the target! 
	 www.skanbol.ru

24	 Production of creative kits 
	 «Semiramide»
	 www.myfib.ru 

27	 «Step Puzzle» jsc
	 www.steppuzzle.ru 

30	 «Mosaics made of sparkles» 
	 www.magic-maker.ru 

33	 Inn trend
	 www.toysitoys.ru 

36	 «Grand toys» group of companies
	 www.grand-toys.ru   

39	 Igramoll – toys and children's 
	 products 
	 www.toyall.ru 

4 cover	S pielwarenmesse – 
		  the largest toy’s exhibition 
		  www.spielwarenmesse.de/russia

3	M ultimedia publishing house 
	 «Games & Toys» 
	 www.i-igrushki.ru 

6	 Welcome to the leading 
	 international trade fair in Russia! 
	 www.toyrussia.com 

10	 Russian licensing forum 
	 www.licensingforum.ru  

12	 Business-partner  
	 www.kpfm.su 

17	M anufacturer of goods for kids 
	 www.roxy-kids.ru

20	 Zartoy – original Russian tradition  
	 www.czar-toy.ru 

23	 «Elti-kydits» group of companies
	 www.vdm.ru

26	 «Ark Model» Company
	 www.ark-models.org 

28	T able games for the whole family
	 www.mosigra.ru  

32	M anufacturer «Pelsy» Ltd 
	 www.pelsi.ru 

34	 Kits for creativity and collectibles
	 www.igrograf.ru

38	S oft toy manufacturer – 
	 wholesale  and  retail sales 
	 www.rudnixtoy.ru

3 cover	T rade company «Alice» –
		   wholesale toys for kids  
		  and adults! 
		  www.alisatoys.ru



For consumers – 
electronic magazine 
«Games & Toys»

For specialists in educational sphere – 
electronic magazine «Games & Toys. 
Expert»

For specialists in production 
and sales of children’s 
goods – electronic magazine 
«Games & Toys. Guide»

All our magazines are free. There are 
hyperlinks in advertising articles 
that lead up to the advertiser website. 
Besides, there is an option to use 
videos instead of photos right  
in the text.
Our production studio create 
professional sizzle reels. You find 
more in the video below, available in 
e-version.Press here    to watch the video

The only publishing house in Russia specialized in children’s goods industry in the segment  
of production and sales of games and toys, gaming and sport equipment for children.

Multimedia publishing house 
«Games & Toys» 

Fill the form on the website to get our magazines for free

www.i-igrushki.ru



According to experts, Russia has one of 
the most promising and quickly growing 
markets in the world. Its kids market is 
increasing faster then in other countries, 
and its growth reaches 15% a year. The 
volume of the kids market was 657,512 

billion rubles (€14 819 million) in 2012 – it 
is 5% of the world's market.

Russia has significant demographic growth 
since 2008. Now there are about 26,5 
million children of age 0-17, and it is 
18,5% of the country's population. And 
number of children products purchased 
per one person is increasing.

Toys and games have 25% on Russian kids 
market. And 18% of toys are produced in 
Russia, and 20% – in Europe. Russian 
manufacturers are competitive in 
educational toys production. Puzzle 
games, jigsaw puzzles and board games 
make up a fifth part of exported toys, and 
10-15% belong to model kits. And the 
share of Russian manufacturers in these 
segments is increasing every year. 

* based on ACGI research in 2012

Commodity structure of Russian toy market in 2012 

	 Soft toys

	 Educ Technical Toysational Toys 

    & Constraction sets

	 Educational Toys & Constraction sets

	 Dolls & Accessories

	 Others

26%
26%

21%

15%

12%



Antonina Tsitsulina, president of 
Children’s Goods Industry Enterprises 
Association:
Toys.Segment.Ru team consists of 
professionals I would recommend to all my 
collegues and clients with a great pleasure. 
Efficient, reliable and competent – that is 
how I can describe the main qualities of this 
web portal, it is among the leading 

specialized media of toy industry. They are permanent partner 
of our Children’s Goods Industry Enterprises Association and 
take part in all initiatives, events and campaigns developing kid 
products industry and services.

Alexander Parafeynikov, Deputy Chief 
Executive Officer of International Trade 
Fair «Toys & Kids Russia»:
“Toys & Kids Russia” trade-show 
collaborates with Toys.Segment.Ru through 
many years. It is one of the most well-known 
web portals of Russian kid products 
industry. Professional team, daily news 
updates, actual analytics and unbiased 

coverage of industry fairs make this Internet resource so 
popular among market players.

Dmitry Motilkov, editor-in-chief of  Toys.
Segment.Ru:
Russian toy industry has entered a new level 
of development now. A Development 
Strategy for Children Goods Industry 
endorsed by state government of the 
Russian Federation on the June 6th, 2013 
allows to create a competitive, stable and 
structurally balanced market in our country. 

Russian toy market already has something for world community 
to show. You'll be able to verify this statement at 
Spielwarenmesse® trade-show, because over 20 Russian 
companies are going to take a part in this fair.
Although Toys.Segment.Ru is rather young web portal, we have 
became one of the key mass media on the field of toys and kid 
products. And we are obligatory participant of major events of 
toy and licensing markets.
We invite you to become our informational and commercial 
partners! Russian toy market is one step away from you!

All about Russian  
toy market on the 
Toys.Segment.Ru
Toys.Segment.Ru is the leading 
web-portal of Russian toys market.

The portal is dedicated to 
manufacturers, distributors, 
wholesale and retail dealers of toys 
for kids and children, including 
marketers and licensing experts. 
Toys.Serment.Ru is read by all toys 
market players from retail buyers and 
sales managers to CEOs.
Clients and partners of the Toys.
Segment.Ru are gathered all over 
Russia and CIS.

Our hot topics:
•	 International and local news of toy 

industry;
•	 Interviews with market experts;
•	 Industry analytic researchs;
•	 Reviews on major trade-shows and 

conferences;
•	 Interesting facts from toy history 

and modern life of kids industry.

Toys.Segment.Ru is updated daily 
and has audience 5,600 unique 
visitors per month (according to 
Google Analytics report in October 
2013)! Over 2,500 toy industry 
specialists regularly visit the web-
portal.

Toys.Segment.Ru is proactive and 
permanent partner of Russian 
Association of Children Games 
Industry (ACGI) and major Russian 
Toy Fairs. 

Contacts
toys@segment.ru 

oksanap@segment.ru (for press releases)
+7 (812) 335-59-15







Since the economic situa-
tion has been going better 
in Russia, an effect, so-
called baby boom, takes 

place. Birthrate is growing and 
each child needs a huge number of 
things, which are replacing by new 
ones during the process of a child’s 
development.

The volume of a Russian market 
of children’s goods in 2008-2012 
had increased for 40%: from 664 
million of items to 928,3 million. 
The market has been increasing an-
nually except for the recessionary 
2009, when the scope of offer was 
down by 17% against 2008. Next 
years have shown a steady growth 
of offer. First of all It is connected 
with the growing demand for that 
category of goods [RBC – The anal-
ysis of children’s goods market in 
Russia in 2008-2012 ].

Ширпотреба нет! 
A birth day of a child is anticipated event not only for 
parents and relatives. Producers of children’s goods 
are waiting for the moment to offer various baby care 
products, food and cosmetics, carriages, beds, clothes, 
toys and napkins. Goods for children are among the most 
profitable industries all over the world. 
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In the late 1990’s Chinese con-
sumer goods of bad quality were 
everywhere in Russia. Low grade 
products were selling both in un-
derground walkways or bazaars 
and specialized shops. Such goods 
were in demand because of the dif-
ficult economic climate. However, 
after upturn more and more par-
ents have started to think about 
the safety and practicality of the 
products they buy. Young moth-
ers use social networks to discuss 
the quality of the products, share 
the experience and leave com-
ments. There are large communi-
ties where different producers and 
items of goods are discussed every 
day. A lot of retailers have begun to 
control the quality of goods repre-
sented in their shops.

In several years some interest-
ing services have appeared in the 
Internet to help young parents to 
look about the children’s goods 
market. The producers use these 
services actively as an extra chan-
nel for promotion.

Today we are going to tell you 
about one of such services – the 
Internet project “Shoddy goods 
nope!”. Originally the project was 
B2C and had the divisions: “Who 
produces”, “Were to buy”, “How to 
choose”, “Events”. Each division is 
a unique and very convenient in-
strument so B2B audience appreci-
ates it too.

Let us describe the divisions 
that could be interesting for the 
magazine’s audience. 

Who produces – the fullest 
catalog of producers who is rep-
resented on Russian market of 
children’s goods. Thousands of 
users from Russia, Ukraine and 
Belarus are looking for the use-
ful information and post com-
ments here. The division’s traffic 
ranking is very high because it is 
interesting both for businessmen 
and consumers. The registration 
in the catalog is free. Everyone 
can add the information about 
producers but it appears on web-
site only after content manager’s 
check.

The information about trade-
marks, brief description of a com-
pany and contacts could be placed 
on a producer’s page. The function 
of downloading the catalog in PDF 
is also available. All the informa-
tion could be modified by author 
without any time lost but after 
the changes are done it will be 
checked by contact  manager. The 
trademarks from the catalog are 
automatically available for retail-
ers, who could show that they sell 
the item. All the consumers could 
find the shops where to buy your 
production. 

Were to buy – the unique in-
strument that helps to find shops 
with children’s goods on the map, 
to see the assortment, contact in-

formation, working hours. The 
information is always relevant be-
cause the division is supported by 
the robot. It checks the informa-
tion on websites and changes it on 
the map if it is needed. If You are 
the owner of shops or sells fran-
chise put the information on the 
interactive map to attract potential 
consumers for free!

 We only tell You about the 
two main divisions of website that 
could be interesting for participa-
tors of the Fair. If You want to learn 
more about the young, fastest 
growing portal, please visit other 
divisions of the website here www.
shirpotreba.net

The internet project is con-
stantly increasing the quality of 
services and adds new functions. 
The traffic ranking grows and 
we plan the total upgrade of de-
sign and software items in spring 
2014.

We do everything to make the 
project more convenient and use-
ful not only for the consumers 
but for the specialists too. We are 
waiting for You on our website. 
Special for the readers of “Games 
& Toys” we have prepared a sur-
prise- 10% discount for banner 
advertising during 2014! To get 
the discount just indicate the se-
cret code: #quality2russia
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Michael 
Zholudev, 
the general 
director:
LLC “KPFM” 
is the only 
company who 
signed bilat-
eral treaty with 

LLC “Professional Fairs”, which 
is the exclusive representative 
of Nuremberg Messe in Russia. 
The subject of this treaty is the 
arrangement of consulting, mar-
keting and juridical help to for-
eign companies with their enter 
to Russian market, and Russian 
companies with their entering 
the markets of Europe. 

“KPFM” company deals with 
the advertising and publishing 
business. It represents the project 
“Games & Toys ”, which has the 
orientation to educational activ-

ity and this company is the official 
media partner of the exhibition 
Spielwaremesse in Nuremberg 
(Germany). KPFM publishes the 
line of trade magazines in seg-
ment B2B as well as in B2C. 

Our company “KPFM-trade” 
deals with the solving of concrete 
problems, connected with the ad-
vancement of goods and services  
on Russian market. Just it arrang-
es the trading process , advance-
ment of foreign brands , searches 
the partners and distributors.

We realize while creating a 
new business in Russia we need 
not only expert choice of strat-
egy for outlet into the market and 
form of the leading of our busi-
ness, but also accompaniment of 
this business in various directions. 
We offer you to use the services 
of the “CRFM” company, as your 
main representative. 

Demmler 
Hubert, 
the general 
director of LLC 
“Professional 
Fairs”:
N u r e m b e r g 
Messe is one of 
the 15 biggest 

fairs companies of the world. 
The company’s portfolio includes 
120 national and internation-
al exhibitions and congresses; 
there are about 40 sponsor pa-
vilions all over the world. An-
nually about 3000 of exhibitors 
(foreign exhibitors – 39%) and 
till 1,4 mln. of visitors (foreign 
visitors – 22%) take part in vari-
ous arrangements in Nuremberg 
Messe. Nuremberg Messe has the 
representation in Russia, China, 
Northern America, Brazil, Italy 
and now in India. 

The group of the companies «KPFM» deals with consulting 
business, renders the services in the sphere of audit, financial 
analysis, corporative, entrepreneurial and fiscal law, legal 
representation. 

BUSINESS-PARTNER
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We carry on the active work 
for the attraction of manufactures 
wanting to enter  the world mar-
kets. Besides, we’ll help European 
partners to enter the Russian mar-
ket. We’ll offer such help together 
with the “KPFM” in the person 
of the general director Michael 
Zholudev. I hope our partnership 
will be effective.

Yuriy Kudinov, 
the head 
of the legal 
department:
Russia is an at-
tractive country 
for European 
producers. It 
provides clear 

profit on sales about 20-25%. 
But such profit is stipulated by 
the complex legislative regula-
tion of business and opaque fis-
cal system. All of this demand 
from business hard work with 
fiscal and law-enforcement de-
partments. And also it demands 
right choice of fiscal-economic 
model of activity. Taking into ac-
count that, the ordinary period 
for the presentation of claims is 3 
years, mistakes, which may take 

place while organizing the busi-
ness in Russia, may stand high 
afterwards. That’s why we, us-
ing high-grade lawyers, auditors, 
accountants and experts, line 
up safe, hard-working structure, 
which allows our partners to 
get required income by maximal 
safe method. The work through 
the trader companies, which 
were created with our participa-
tion, allows our partners to bring 
down expenses from unfair activ-
ity of Russian contracting par-
ties, because, having a successful 
experience in work with problem 
clients, we take this risk upon 
ourselves. 

Alla Romanova, 
the editor in 
chief of the 
magazine 
“Games&Toys”:
One of the direc-
tions of the com-
pany‘s activity is 

advertising and publishing activity. 
Our project consists of different seg-
ments as well. We publish the pro-
file glossy illustrated publication, 
which is the only one in Russia. It’s 
magazine “Games&Toys”, where we 

tell adults about toys. Those par-
ents, who read our magazine, know 
how to make the right choice in fa-
vor of this or that toy.

Besides, we publish the maga-
zine “Games&Toys. Expert.” this is 
the professional publication which 
is referred to the teachers and psy-
chologists. It is spread among all 
the educational institutions of Rus-
sia and near abroad in e-mail form 
free of charge. 

“Games&Toys. Guide” is one 
more professional edition for the 
creators, manufactures and sales-
men of game production for chil-
dren, which we spread on the large 
branch fairs and later by the e-
mailing to our subscribers for free 
of charge too. Annually we publish 
the special issue of the magazine 
“Games&Toys.Guide.” in the Eng-
lish language for the largest exhibi-
tion of toys in Europe, which take 
place in Nuremberg (Germany). 

The project “Games&Toys” 
launched its online-shop. We try 
to make it interesting for B2B and 
B2C segment, as well. We invite 
for co-operation the companies 
which deal with the production 
and wholesale purchase of goods 
for children.

+7 (985) 921-79-02 
www.professionalfairs.ru

+7 (925) 772-10-04 
www.kpfm.su
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B u s i n e s s - P a r t n e r

Mass transition of 
printed editions into 
electronic versions is 
stipulated by the very 

factor, and that’s why  the publish-
ers «Games&Toys» is becoming 
the multimedia mass media in the 
whole, and what is more all the 
magazines will be available  for 
customers free of charge.

We’ll try to do our best for our 
advertisers that their adverts will be 
got by the max number of our read-
ers and users of the internet. It’s im-
portant that all the adverts will be 
heard and get to the wishful result-
purchase. 

How should you plan your ad-
vertising campaign? Your com-
pany/product or service should 

be always in sight, and that’s why 
you just have no right to give one-
time advert, if you don’t want to 
give rise to boomerang effect from 
it. We suggest you the unique com-
mercial proposal, which includes 
different kinds and methods of in-
fluence on the customer depending 
on the target audience (our inter-
net editions, distributions, photos, 
video-adverts, social networks, ar-
rangements, co-operative competi-
tions etc).

Our specialists will make the 
individual plan of your advertising 
campaign on the strength of your 
preferences and our abilities, at that 
having entered the yearlong con-
tract with our organization you’ll get 
twice as large advertising services 

than you’ll pay for. For example, the 
package “small business” costs 120 
000 rub per year, we provide the 
volume of advertising for the sum 
of 240 000 rub, license fee is just 10 
000 rub per month.
What do we propose to make a 
choice from?

1. The magazine «Games&Toys» 
is the ideal basement for the 

realization of the advertising prob-
lems. Your aim is to sell the prod-
uct. What do you need for this? To 
tell about your goods. How? To tell 
interesting, to captivate a custom-
er, to induce the trusting and give 
the opportunity to accustom your 
brand or trade mark. Our publica-
tions are trusted. We earned our 
reputation of serious publishers 

The Unique Commercial 
Proposal from multimedia 
publishers «Games&Toys»  
or the 1st step to the working 
advertisement
There is no secret that now the adverts in printed editions works rather 
worse than 5–7 years ago. As the researches show a modern customer gets 
only 11% of the information from the traditional printed mass media. And  
it’s on average. If we take the audience that is younger than 35 years, who 
use the electronic devices (and this is the target audience for the goods of 
the childlike assortment), this index will be lower than 6%. 

games & toys 



www.i-igrushki.ru  • g a m e s  a n d  t o y s .  G U I DE  •  1 5

B u s i n e s s - P a r t n e r

and that’s why our materials are 
beyond question, it’ll be remem-
bered in association with our mag-
azine. Free expansion of internet 
version among 59 000 addresses 
of our subscribers from Russia and 
neighboring countries. 

2. The magazine «Games&Toys.
Expert» is the product for 

the teaching and upbringing of 
the children from age 0 to 14 – it 
is the very segment of the market 
that is interesting for that reading 

audience. 50 000 of educational 
institutes in Russia and neighbor-
ing countries will see your adverts. 
Teachers and psychologists are 

waiting for developing games and 
toys, wanting to know about the 
novelties in the market of game in-
dustry. The magazine is spreading 
as internet version free of charge.

3. The magazine «Games&Toys.
Guide» is the oportunity to 

take part in the the life of that 
branch intramurally and by cor-
respondence as well. You or your 
goods ’ll be seen in the printed ver-

sion of the edition we provide  the 
trade-fairs and exibitions. All the 
members of the market will get the 
internet version of our magazine, 
20 000 of Russian and foreign en-
trepreneurs participators and all 
our subscribers. We publish our 
magazines for free access on our in-
terner resources and our partners’ 
sites. Website addresses of adver-
tisers in the internet version of our 
magazine are active. 

4. Special edition «Games&Toys. 
Guide» – to present your 

goods for the foreign colleagues, 
potencial  partners, to enter the Eu-
ropean  markets – we’ll help you to 
solve this problem by the expand-
ing of our printed and internet 
version of our magazine, specially 
prepared for foreign business-
men in the English language. Our 
subscribers are the participants of 
Spielwarenmesse-2014  and also 
the representatives of this branch 
from China, Russia, the USA and 

others. More than 23 000 of com-
panies and our subscribers’ll get 
our magazine. 

5. Business partner – if you 
wish but hesitate to enter the 

foreign market,  our founders, the 
group of companies LLC KPFM, 
dealing with the juridical, finan-

cial and consulting directions, 
will help you in this. Our partner 
LLC «Professional Fairs» is the 
official representative of Spiel-
warenmesse in Russia. The bilat-
eral treaty was signed in 2013,  
it  opened new opportunities for 
Russian companies to enter the 
foreign market. 
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Administrative director  
of the project, the publisher  

Alla Romanova
Contact tel.: +7-985-220-53-27 

+7-916-166-92-89

Olga Putnaya
Advertising Sales Director  

e-mail: 1669289@gmail.com, 
info@i-igrushki,ru. 
www.i-igrushki,ru 

Adress: Russia, 109029,  
Moscow, ul. Nigegorodskaya, 32,  

bld. 16 office. 716

6. Partner participation in the 
competitions – the opportu-

nity of long-time PR-company with 
the help of our resources: advertis-
ing publishing in magazines, ema-
ling of advertising materials with 
logos of partners  in the period of 
competitions, distribution of news 
and advertising materials of the 
partner on the internet platforms 
of our magazine and site of our 
internet-shop etc. Individual ap-
proach to the partner’s advertis-
ing  campaign during the period of 
competition.

7. Video-production and adver-
tising on TV – video presenta-

tion of company or goods is a good 

opportunity to tell about your pro-
duction or service on our internet 
resource, in social networks, on 
partners’ sites, on YouTube. We of-
fer to distribute the professional 
videos on TV chanels – partners of 
our company. 

8. Internet-shop «Games&Toys» – 
our internet resource destined 

not only for  retail customers, but 
for B2B segment  as well, for the  en-
trepreneurs, dealing with the pro-
duction and realization of services 
and goods for children. You can dis-
tribute the contact information in 
the list of business-partners on our 
website  single-handed and free of 
charge  with direct transition to the 

website of your company. We offer 
different variants of cooperation-
interesting proposals and individual 
approach is guaranted. Emailing -– 
we offer you optional bonus. Your 
news will be seen by the target au-
dience. Your goods will be recogniz-
able, because we’ll help you to con-
vey your advertising message  to the 
target audience right . 50 000 email-
ing is free for our advertisers who 
published advertising article on the 
spread ( 2/1 costs 50 000 rub) of  
the magazine «Games&Toys».

9. Clubs and social networks – 
we have 2 clubs: pedagogic 

and family, where we discuss the 
themes about games and toys. First 
of all, we discuss the materials pub-

lished in our magazine, and that is 
an additional free advertisement. 
We spread out the articles from our 
magazine in social networks, pro-
pose competitions for users, offered 
by our partners, that raises interest 
to the goods, we write about.

The Unique Commercial Pro-
posal is that we propose you to 
buy the complex of services with 
the license fee in the period of 
media-planning of your advertis-
ing campaign. Profit is evident, 
you’ll get twice more advertising 
opportunities than you pay for.

B u s i n e s s - P a r t n e r
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Игрушка – это выражение 
любви взрослых к детям. Мы 
представляем вашему вниманию 
коллекцию деревянных игрушек, 
конструкторов и Рождественских 
композиций.  OOO «Царицынская 
игрушка» производит 
игрушки, возвращающие нас 
к традиционным мотивам 
русского игрушечного дела. 
Обладая достаточными 
производственными 
мощностями, мы с радостью 
примем заказы на изготовление 
деревянных игрушек и сувениров 
по вашим эскизам. Детским 
дошкольным учреждениям мы 
готовы изготовить деревянные 
детали для конструкторов 
в комплектации по заявке 
методистов.  ООО «Царицынская 
игрушка» является членом  
национальной  Ассоциации 
игрушечников России (НАИР), 
участником многих выставок 
и ярмарок, победителем 
Всероссийской программы-
конкурса «100 лучших товаров 
России». Наша компания 
постоянно расширяет 
ассортимент и будет рада,  
если вы посетите наш сайт  
www.czar-toy.ru.
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With these exclusive and organic rattles 
the children of the Russian Czar and the 
children of the Russian aristocracy used 
to play with. A rattle is an ideal first toy 
for your baby. It is a great amusement for 
a new born child, and helps to comfort 
and soothe the baby. The rattle is also an 
important toy for children’s development 
during their first year of life. Educators 
confirm that the rattle makes a positive 
impact on children’s mental, emotional and 
physical development, as well as improves 
motor skills and concentration. Like a 
mother’s caress, the rattle will be among 
the first life experiences of a baby – 
its quality is therefore of the utmost 
importance. Our company offers your child 
rattles made according to the original 
Russian tradition. These are wooden 
horses and birds and fish, made of natural 
beech wood and stuffed with seeds of 
buckwheat. All toys are overlaid with a 
mixture of wax and flaxseed oil, in which 
we cover our items after they have been 
carefully polished by hand. Our developed 
technology is rather demanding, thus we 
make only 20 rattles per day. Each rattle 
is wrapped into a linen pouch. As a result, 
your child has an up-scale rattle. It is 
distinguished not only by a high quality but 
also by beauty and longevity.

Exclusive representative of ZARTOY 
in Germany:  Formost GmbH , 
Puschkinstr.28, 19055 Schwerin 
Tel.:0385/ 59 383 885   
Fax: 0385/ 59 383 884 
kontakt@form-ost.de
www.form-ost.de
Exclusive representative  
of ZARTOY in USA:  sales@form-ost.com,
http://formost-design.com



www.skanbol.ru
Tel. +7 495 774 81 74
E-mail: vozmi@skanbol.ru

Skanbol LLC is the Russian company which 
makes the cheerful and useful games 
«Skanbol». 
«Shoot the pellet, hit the target» — here 
the game motto! Children and parents, at 
home, outdoors, in office. 
Simply insert pellet into a tube and… fire! 
Shoot on targets, beat rivals!
For adults this game is a great option for 
collective game at any party. 
Just stick images of your officers or your 
rivals on the target, and whole office turns 
into avid shooters! 
And if you want to make original present to 
someone, we will take all your wishes and 
will make games for the most refined taste. 

All rights reserved.

Skanbol – Shoot the pellet,
hit the target!





Sets for art “Semiramida’s gardens” are 
focused on developing child’s manual 
dexterity, art abilities, imagination, 
attention, patience, memory and quick 
understanding. One may create a real 

collection of unusual trees. Composing 
could become an exciting family hobby. 
“Semiramida’s gardens” – is a fairy garden 
created in holograph, where lilacs bloom, 
and snowballs ripe and a decorated New 

Gorgeous 
Semiramida’s gardens
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Year tree stands. The laborious work needs 
concentration, patience and a huge wish 
to bring it to an end because pendants, 
seed bead and paillette are used during 
the process.
Beautiful and shining handiwork is a 
wonderful souvenir for friends and 
relatives. 
Set “Semiramida’s gardens” include 
glass lass support, copper wire, gypsum, 
paillette, seed bead, sewing threads, 

nonwoven lasing and clear instruction on 
how to make incredible beautiful tree 
from these materials. The difficulty of 
creation differs from easy to middle and 
hard. One set costs about 450 rubles. It 
is recommended for children from 8 
years old. 

Wonderful tree with magic leaves will sure 
bring the luck because it is created with 
hands of a real master. 

LLC «My Fib» 
301631 Russia, Tula 

region, Uzlovsky district, 
2nd Kamenetskaya 

township, enterprise Mine 
drainage Warehouse.  

Tel.: +7 -952-017-96-43
e-mail: semiramida-gsv@mail.ru

www.myfib.ru
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The Russian company “ARK Model” produces kits for the assembly of scale 
plastic models of tanks, military vehicles, ships, aircraft and helicopters. 
“ARK Model” is a young company. In early 2008, people who have a 
specific professional experience in the field of scale modeling, but did not 
have enough money for a single independent navigation in this business, 
brought together and decided that after all they want to do in this life that 
they like to do. And they will be easier to count on success in this business, 
if they unite. So the company “ARK Model” appeared.

There are more than a hundred kits in the range of goods of “ARK Model” now. They include 
products of their own design, as well as kits for the assembly of aircraft, AFV and ships, which 
are already familiar to skilled modelers for many years. In “ARK Model” people take good care 
of the legacy of the patriarch of this industry – FROG company. All these molds are carefully 
checked and some problematic of them (alas, they are!) are restored before casting at the 
factory in Moscow.
The company orients its products to schoolchildren and beginners. The main advantage of “ARK” 
models is their simplicity and short assembly time. The model of one of the most famous WWII 
tank KV-1 consists of 200 details. A child can assemble it faster and easier than similar models 
from other manufacturers, which number as many as four hundred details.
“ARK” aircraft models in 1:48 scale have no 
analogues. The recent products of the company – 
Polikarpov I-16 and I-185 fighters – consist of 64 and 
48(!) parts respectively. A reasonable simplification 
of the assembly without affecting the final result is 
the current trend of development of stand modeling, 
and also is the indicator of quality for products of 
world leading companies in this industry.
Polikarpov I-185 experimental fighter and some other 
“ARK” models are unique, since other companies do 
not produce them in these scales.
“ARK Model” presents not only its own kits, but also products of its partners “MSD / Maquette” 
and “Eastern Express”. These “old residents” of the Russian market of scale models offer their 
interesting kits, which complement the range of “ARK” models. So, the latest product from 
“Eastern Express” – the model of the Antonov An-22 “Antaeus” Soviet heavy transport aircraft 
in 1:144 scale is a special challenge to an experienced modeler. This kit consists of 207 details, 
complex assembly instructions and decals for every taste.

“ARK Model” company’s stand 
F-37 is located in Hall 7.

Phone / fax: +7 495 781-48-09

E-mail: arkmodels@email.ru

WEB site: www.ark-models.org
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The largest network  
of board games  

in Eastern Europe
«Mosigra» is a very unusual network for the Russian market. Their first 
store opened five years ago with only 12 square meters of floor space. It 
subsequently became so popular that, like it or not, they had to expand. 
In one year they already had five stores, and in two years their first shops 
opened up in St. Petersburg, Ekaterinburg and in Kiev, Ukraine. Today, 
«Mosigra» has 75 stores in 49 cities in Russia, Ukraine, Kazakhstan and 
Belarus.
What did «Mosigra» bring to the market that was so unusual?
—	 First, all their products can be opened and demonstrated for the 

customer upon first demand. They are the first to do this with board 
games.

—	 Second, every salesperson in the store is a game host who plays with 
guests right at the store.

—	 Third, strong event marketing. «Mosigra» began holding gaming 
cafes — free, festive gaming meets. Now 30 or 40 of them are held 
somewhere in the country every week: people gather at the cafe and 
play board games that are new to them.

—	 Fourth, deep integration of internet channels with retailing: the 
customers stop by a store and then go to the site, or, having visited 
the site, they come to the store.

As a result of the company's activities, the market for board games grew 
by at least a factor of eight (according to independent estimates) during 
the first three years of operation, and it continues to grow at a rate of 
approximately 30% annually. Of course, simply popularizing board games 
was not enough: high quality products were required. That is why 
«Mosigra» and «Magellan» started their own production operation (one of 
the foremost in Russia in terms of state-of-the-art quality) and released 
the following internationally known games.
— Their own production: «Jackal» — the best-selling strategy game in 
2012 and 2013, «Krokodil» — the third most popular game for compa-
nies in the country, «Danetki» — game of the year in 2013, «Yorsh» — the 
best game for companies according to 2013 results, «Mafia», and so on.
— Localization: «Telestration», «Nefarious», «Flashpoint», «Galaxy 
Trucker», «Wits&Wagers», «Ubongo», «7 ate 9», «Ratuki», «Jungle 
Brunch», «Don't Rock the Boat», «Resistance and many others».
«Mosigra’s» next objective is to open their first store in Europe and to 
expand their export publishing activities.

You can read more about «Mosigra» at mosigra.ru
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Крупнейшая сеть 
настольных игр  
в Восточной Европе
«Мосигра» — достаточно необычная для российского рынка сеть. 
Пять лет назад был открыт первый магазин площадью всего 12 ква-
дратных метров. Он окупился за 1 месяц — декабрь — а затем стал 
настолько популярным, что стало сложно справиться с потоком поку-
пателей. Через год магазинов было уже 5, а через два года открылись 
первые точки в Петербурге, Екатеринбурге и в Киеве на Украине. 
Сегодня «Мосигра» — это уже 75 магазинов в 49 городах России, 
Украины, Казахстана и Белоруссии.
Что необычного принесла «Мосигра» на рынок?
—	 Во-первых, весь товар открывается и демонстрируется покупа-

телю по первому желанию. С настольными играми этого никто не 
делал, поэтому продавать их было сложно.

—	 Во-вторых, каждый продавец магазина — это аниматор, играю-
щий с гостями прямо на торговой точке.

—	 В-третьих, сильный event-маркетинг. «Мосигра» стала прово-
дить игротеки — бесплатные весёлые игровые встречи. Сейчас 
их 30-40 каждую неделю по всей стране: люди собираются в 
кафе и играют в новые для себя настольные игры.

—	 В-четвёртых, глубокую интеграцию интернет-каналов с розни-
цей: покупатели заходят в магазин и после этого переходят на 
сайт, либо, посетив сайт, приезжают в магазин.

Из-за действий компании рынок настольных игр вырос минимум в 8 
раз (по независимым оценкам) за первые три года работы и про-
должает расти примерно на 30% в год. Разумеется, просто популя-
ризации настольных игр было мало: требовался качественный 
товар. Поэтому «Мосигра» и «Магеллан» создали собственное про-
изводство, одно из передовых в России по качеству, и выпустили 
ставшие известными игры. Собственное производство: «Шакал» — 
самая продаваемая стратегия в 2012 и 2013 годах, «Крокодил» — 
третья по популярности в стране игра для компаний, «Данетки» — 
игра года-2013, «Ёрш» — лучшая игра для компаний по итогам 2013, 
«Мафия» и так далее. Локализации: «Telestration», «Nefarious», 
«Flashpoint», «Galaxy Trucker», «Wits&Wagers», «Ubongo», «7 ate 9», 
«Ratuki», «Jungle Brunch», «Don't Rock the Boat», «Resistance» и мно-
гие другие. 
Следующий рубеж — открытие первого магазина в Европе и расши-
рение издательской деятельности для экспорта.

Подробнее о «Мосигре» можно прочитать на mosigra.ru



Shopping mall «Our toy»
7A, the 6th Radialnaya str., Moscow
Tel. +7 (495) 995-40-44

CJSC «Russian style»
14 Krasnopolyanskaya str., Moscow
Tel. +7 (495) 981-55-35, 981-55-36

OJSC «Company TNG»
23 Avtozavodskaya str., Moscow
Tel. (495) 781-75-17

Partners:

Sets for children's 
creativity  

«Mosaics made 
of sparkles»

Producer:
Individual Entrepreneur 
Sidorov V.V. 115446,  
116-21 Kolomenskiy proezd str., 
Moscow, Russia. 
Tel. +7 (499) 612-24-68
E-mail: um.rebenok@mail.ru1
Website: www.magic-maker.ru

All the products have the EAN certificate of 
the Customs Union of Belarus, Kazakhstan, 
and Russia.

Fascinating set «Mosaic from 
paillettes» is both funny and 
developing for child’s artistic abilities, 
visual memories, manual dexterity, 
attention, insistence and diligence.

The set includes:
1. Base and frame from foam plastic
2. Background for a work
3. Colorful pailletes
4. Straight pin
5. Instructions
6. Paintings

Recommended  
for children  
7 years old and older.

We offer You and Your 
children to participate in 
exiting creative co-process. 
With the help of materials 
and instructions You will 
create a shining decorative 
painting. Just try and you 
will be in raptures over your 
infinite possibilities!



OOO «MNK Toys»
18A Remezova str., Moscow
Tel. (495) 641-63-40

Hobby-hypermarket «Leonardo» 
18A Remezova str., Moscow
Tel. (495) 641-63-40
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OOO «Rudnix» (LLC)
Web-site: www.rudnixtoy.ru
e-mail: info@rudnix.ru
Tel. (Moscow): 8-926-875-89-90 
Tel. (Kasimov): 8-491-315-07-62
Mobile: 8-905-185-25-11

«Rudnix» is a 
stabile and active 

growing company, which pay 
much attention on safety of each toy instead of potential profit. 
Our company is among those who try to revive the popularity of 

a Russian toy. We show advantages of Russian toys before 
other analogs. Rudnix company chooses all the 

materials and accessories for the products responsibly. All 
of them satisfy the highest demands of the Government of Russian 
Federation. 
«Rudnix» values his client so our professional managers and 

consultants will always give you all necessary information 
about our products. They will help you to choose a toy, 

to specify a price and to get a discount to the extent 
possible. The work of our consultants will leave you 
no doubt about future buying. We are active players 
within the market and perform wholesale supplies 
for the retail partners. If you want to buy toys 

wholesale, appeal to our managers consultants and 
they will provide you full information on drawing up and 

supply actions. 
The personnel who create the stuffed toys use the newest high-tech 

equipment for what is needed knowledge and experience. That is why we pay much attention 
to their training. Courses and traineeships allow employees to get necessary skills for work 

with modern equipment and create stuffed toys of good quality. Toys production is not not 
only well planned technological cycle, but kindness, 
love and care invested. The technological process  
differs from familiar fabricator essentially because 
we understand the importance of toys' safety for 

children and their parents.





Advertising in   
«Games&Toys. Guide»

Our discounts:
Discounts are formed by 

the summation of the 

advertisements, published by 

one client during an artificial 

year. 

2 ads – 10%

3 ads – 20%

6 ads – 25%

For advertising agencies:

Non-recurrent contract – 15%

Long-time contract – 25%

Model technical requirements:
n TIFF files with resolution of 300 dpi,
n EPS files with fonts set to outlines type.

Output:
Internet illustrated edition.
n Format 200*280 mm
n The number 
     of broadsides 100
n Periodicity 2/year+ special 
edition in English

Subscribers
20 000 e-mail addresses,  
and that is the minimum  
3–5 readers, so the reading 
audience in the whole is from 
60 000 till 100 000 people. 
Printed version – 2 000. 

Distribution:
Free subscription on the site of 
the publishers, the sale in the 
internet-shops, press internet-
kiosks, the special agencies, 
specialized in the sale of the 
internet-magazines all over 
the world for Russian-speaking 
audience.
Printed version of the magazine is 
spreading free on fairs.

Marketing and Distribution 
department

Phone: +7 (495) 220-53-27
Phone/fax: +7 (495) 647-49-58
e-mail: reklama@i-igrushki.ru

www.i-igrushki.ru

We are located at:
Moscow,  

Nizhegorodskaya street, 32 
bld. 16, office 716

109029

Place Size, mm

1/4 53х225; 200х73 (5 мм bleed on both sides)

1/3 200х90; 68х280 (5 мм bleed on both sides)

1/2 200х138; 98х280 (5 мм bleed on both sides)

1/1 200х280 (cutout format)

Attention!
Yearlong contract for 

publication of advertising 

materials in any our editions  

to your liking is the opportunity 

to get twice as large advertising 

place. You can familiarize 

yourself with the Unique 

Commercial Proposal  

in the section 

segment B2B
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Advertising in the magazine

Place Цена, руб

logo on the 1st 
cover 70

2nd cover 670

1st spread 1110

3rd  page cover 670

Last spread 1110

1st or 4th  cover 1110

Place Price, EUR

1/4 70

1/3 110

1/2 155

1/1 222

2/1 (spread) 445






