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Traditions

It is impossible to speak about
the national identity without un-
derstanding such things as ter
“folk craft”, and the meaning
our country’s original traditions,
folklore, arts and crafts for the
whole history. The contribution
to the becoming of Russian cul-
tural traditions made by gone
to unknown generations of folk
masters is hard to overestimate.
For centuries distinguished
sculptors and artists turn to folk
craft getting it through their
heads from a new angle.

The mission of our company
is to open works of national ar-
tistic trades for general public;
to provide scope for buying vari-
ous items of any Russian craft;
to familiarize with the history of
creation and development of folk
craft in Russia.

We help with organization of
master classes and excursions
to manufactories and places of
existing cottage industries; as-
sist in organization and develop-
ment of courses for young craft-
speople.

Kupi-present.com shop - is
more than 2000 works of Rus-
sian folk artistic trades. You
could always find, order and buy
Bogorodskaya toy, Kislovodsk
porcelain, Khokhloma painting,
articles from juniper and figu-
rines from marble aggregate in
our on-line store with delivery
all over Russia, European and
Asian countries.

EXHIBITION PAVILION
Nizhegorodskaya str., build.32,
office 607, Moscow,
Russian Federation

www.kupi-present.com

Irina-shalaeva@mail.ru




EDITORIAL

Dear colleagues!

he year had flown over fast and we
meet again with many of You on the
biggest toy fair in Europe - Spiel-
warenmesse!

The year has brought changes for many
companies: expansion of products, partner-
ship with distributors in other countries,
products launch, creation of innovation con-
tent for goods that had lost the consumer’s in-
terest. All the achievements you will perform
within the Fair to specialists and partners. We
will tell about it to all our readers on the pages
of the magazine.

Our multimedia publishing house “Games
& Toys” is the only mass media company in
Russia specialized in the toys’ segment for
various audience: we make different maga-
zines for consumers, specialists in education
and B2B segment.

The magazine, you are holding in the
hands, is our advertising catalog, where Rus-
sian companies are represented which would
like to attract foreign partners’ attention.
Some of them are looking for cooperation in

production on the territory of European coun-
tries, some companies would like to offer a fi-
nal product to distributors.

Also we would like to highlight the infor-
mation about the coming International trade
fair for children’s world - TOYS&KIDS RUSSIA
2014. The fair will be held in the beginning of
March in Moscow on the territory of Crocus
Expo. We offer you to place an advertisement
in our Russian-language edition of “Games
& Toys. Guide”. You could find the price and
contact information in the end of the maga-
zine.

If You would like to lear more about law
aspects, connected with entering the Russian
market, and find out details of starting a co-
operation with Russian companies you could
reach the company-founder of our publishing
house OO0 “KPFM” (LLC). All the informa-
tion about the services is represented on the
page 12-13.

Have a good time on the fair! Let Spiel-
warenmesse-2014 makes Your dreams come
true!

Alla Romanova,
chief editor
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Multimedia publishing house
«Games & Toys»

The only publishing house in Russia specialized in children’s goods industry in the segment
of production and sales of games and toys, gaming and sport equipment for children.

For consumers -
electronic magazine
«Games & Toys»

For specialists in educational sphere -
electronic magazine «Games & Toys.
Experi»

For specialists in production
and sales of children’s
goods - electronic magazine
«Games & Toys. Guide»

All our magazines are free. There are
hyperlinks in advertising articles
that lead up to the advertiser website.
Besides, there is an option to use
videos instead of photos right

in the text.

Our production studio create
professional sizzle reels. You find
more in the video below, available in

Press hereﬁ to watch the video e-version.

Fill the form on the website to get our magazines for free

WwWw.i-igrushki.ru g,
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billion rubles (€14 819 million) in 2012 — it
is 5% of the world’'s market.

Russia has significant demographic growth
since 2008. Now there are about 26,5
million children of age 0-17, and it is
18,5% of the country’s population. And
number of children products purchased
per one person is increasing.

Toys and games have 25% on Russian kids
market. And 18% of toys are produced in
Russia, and 20% - in Europe. Russian
manufacturers are competitive in

According to experts, Russia has one of educational toys production. Puzzle

the most promising and quickly growing games, jigsaw puzzles and board games
markets in the world. Its kids market is make up a fifth part of exported toys, and
increasing faster then in other countries, 10-15% belong to model kits. And the
and its growth reaches 15% a year. The share of Russian manufacturers in these
volume of the kids market was 657,512 segments is increasing every year.

Commodity structure of Russian toy market in 2012

@ Soft toys
@ Educ Technical Toysational Toys
& Constraction sets
® Educational Toys & Constraction sets
@ Dolls & Accessories

® Others

* based on ACGI research in 2012




All about Russian
toy market on the
Toys.Segment.Ru

Toys.Segment.Ru is the leading
web-portal of Russian toys market.

The portal is dedicated to
manufacturers, distributors,
wholesale and retail dealers of toys
for kids and children, including
marketers and licensing experts.
Toys.Serment.Ru is read by all toys
market players from retail buyers and
sales managers to CEOs.

Clients and partners of the Toys.
Segment.Ru are gathered all over
Russia and CIS.

Our hot topics:

- International and local news of toy
industry;

+ Interviews with market experts;

+ Industry analytic researchs;

+ Reviews on major trade-shows and
conferences;

+ Interesting facts from toy history
and modern life of kids industry.

Toys.Segment.Ru is updated daily
and has audience 5,600 unique
visitors per month (according to
Google Analytics report in October
2013)! Over 2,500 toy industry
specialists regularly visit the web-
portal.

Toys.Segment.Ru is proactive and
permanent partner of Russian
Association of Children Games
Industry (ACGI) and major Russian
Toy Fairs.

Antonina Tsitsulina, president of
Children’s Goods Industry Enterprises
Association:

Toys.Segment.Ru team consists of
professionals | would recommend to all my
collegues and clients with a great pleasure.
Efficient, reliable and competent — that is
how | can describe the main qualities of this
web portal, it is among the leading
specialized media of toy industry. They are permanent partner
of our Children’s Goods Industry Enterprises Association and
take part in all initiatives, events and campaigns developing kid
products industry and services.

Alexander Parafeynikov, Deputy Chief
Executive Officer of International Trade
Fair «Toys & Kids Russia»:

“Toys & Kids Russia” trade-show
collaborates with Toys.Segment.Ru through
many years. It is one of the most well-known
web portals of Russian kid products
industry. Professional team, daily news
updates, actual analytics and unbiased
coverage of industry fairs make this Internet resource so
popular among market players.

Dmitry Motilkov, editor-in-chief of Toys.
Segment.Ru:

Russian toy industry has entered a new level
of development now. A Development
Strategy for Children Goods Industry
endorsed by state government of the
Russian Federation on the June 6th, 2013
allows to create a competitive, stable and
structurally balanced market in our country.
Russian toy market already has something for world community
to show. You'll be able to verify this statement at
Spielwarenmesse® trade-show, because over 20 Russian
companies are going to take a part in this fair.

Although Toys.Segment.Ru is rather young web portal, we have
became one of the key mass media on the field of toys and kid
products. And we are obligatory participant of major events of
toy and licensing markets.

We invite you to become our informational and commercial
partners! Russian toy market is one step away from you!

Contacts

toys@segment.ru

oksanap@segment.ru (for press releases)
+7 (812) 335-59-15




NEW START
[10IN US]

VIlil BEST REASONS
FOR VISITING:

1. STEADY GROWTH RATES AND
DEVELOPMENT OF CHILDREN'S
PRODUCTS MARKET OPEN UP
EXCELLENT BUSINESS PROSPELTS

2. INTERNATIONAL TRADE FAIR
roYs & KIDS RUSSIA' 1S A MAIOR
EADING PROFESSIONAL TRADE
FAIR HELD IN RUSSIA

3. PARTICIPATION OF ALL MAIN
EADERS OF RUSSIAN MARKET
ATTRACTS INDUSTRY SPECIALISTS
TO VISIT THE FAIR

4. TOYS & KIDS RUSSIA IS THE BEST
NDUSTRY PLATFORM FOR
BUSINESS COMMUNICATIONS IT
FROVIDES UNIQUE OPFORTUNITIES
FOR FINDING LONG-5TANDING
PARTMNERES, PREPARING THE
GROUND FOR INTERESTING NEW
BUSINESS AND PROFESSIONAL
EXPERIENCE EXCHANGE.

5 HIGH-RATED SERVICES ARE
FROVIDED BY TEAM OF
PROFESSIONALS

6. VENUE - |EC "CROCUS EXFO"
THE BEST EXHIBITION CENTER IN
EASTERN EUROPE

7- SUPPORT OF INDUSTRY
ASSOCIATIONS, FEDERAL AND
RECIONAL INDUSTRY MINISTRIES
AND AUTHORITIES

8. THE PRESENTATION OF NEW
PRODUCTS AND TRENDS PROVIDE A
VALUABLE POODL OF INFORMATION
FOR ANNLUAL MARKET
ORIENTATION

Moscow, Cracus Expo,
Pavilion 3, Hall 18

WELCOME TO THE
LEADING INTERNATIONAL
TRADE FAIR IN RUSSIAI

YOUR ENTRY INTO THE RUSSIAN MARKET

Major B2B-exhibition of products for children, games and toys, hobbies and
leisure in Eastern Europe, focused exclusively on manufacturers and
distributors of children’s products.

International Trade Fair for our Children's world ‘TOYS & KIDS RUSSIA'
gathers children goods industry professionals in Moscow in 12 - 14 March
2014 in the largest International Exhibition Center Crocus Expo. Traders and
buyers from all over the world source infermation about the industry’s new
products and trends and meet key contacts here from retailers to
customers, wholesalers, international customers, suppliers and
manufacturers.

The Fair will present 12 product categories, including new products for kids,
baby and infant articles, hobby products, outdoor, playground and sports
articles.

In the past years the 'TOYS & KIDS RUSSIA' Fair has proven to be the Russian
annual children goods industry's most important event. 'TOYS & KIDS
RUSSIA' provides international companies with a perfect opportunity to
meet key contacts in this aspiring growing market and to introduce their
own product range.

IWGHLIGHTS

International Pavilion World of Teys, submitted by the organizer of the
world's largest fair of the games, toys and hobbies in Nuremberg (Germany)
by Spielwarenmesse eG, traditionally combines the world's leading
manufacturers

of children’s products, offered at the Russian market of high quality
products.

New products center What's New! performs the most impartant function
at the Fair: successful introduction of the new products and main year
trends will guarantee attention of the visitors target groups - buyers,
dealers, distributors,

and special press attention.

Business Forum — daily professional knowledge on current industry topics;
enable industry professionals, sales representatives and distributors to
update their market knowledge and get invaluable advice of the industry
experts.

Retail Forum — key event of the Business program - lively discussion about
the relevant topics of civilized retail trade in Russia, current issues
interaction

«Supplier - Retail» and practical aspects theme of retail market.

Retail Center — takes place for all three days of exhibition - will create all

;ﬂu InLefr:Hl;;undrl |(dd|t|;|‘"i‘ necessary conditions for direct negotiation sessions of retail chains buyers
oraur iiaren s wor : ¥ . .

TOYS & KIDS RUSSIA will be with potential suppliers for the most effective and targeted partners
held fram 12.03 to 14.03, 2014 searching. The major representatives of the retail industry confirmed their

participation in Fair 2014.



REVIEW 2013

International Trade Fair for our Children's world "Toys & Kids Russia’
2013 proved itself again as Russian leading trade fair for the industry
of products for children,

10,000 traders and buyers at the Fair came from 32 countries and reflected
market development. The number of visitors is a result of the growing
concentration of the specialist trade in all markets.

The exceptionally high quality of almost 91% share of industry specialists
amaong the visitors impressed the exhibitors. 86% of exhibitors said that
they would definitely to participate in 2014. More than 83% of the
exhibitors interviewed confirmed good to very good sales prospects for the
Russian market.

97% visitors recommend their business partners to visit the fair. 81.3% of
visitors had a good result from the exhibition and received excellent, very a
good and a very good impressions. g4 % of them said they would visit the
Fair again next year.

The main advantages of the «Toys & Kids Russia» that exhibitors found was
a successful positioning of new products and quality of visitors.

STATISTICS

+ 306 exhibitors from 15 countries took part in the Fairin 2013

+ the presence of the leading Russian companies in the industry
+ 10 090 visitors from 32 countries visited the exhibition in 2013

91% of visitors — experts of the industry. The qualitative
composition of the visitors again confirmed the status of leading
Fair of the Russian products for children market

14,481 m* of Fair's square in 2013 at best exhibition center in
Eastern Europe «Crocus Expo»

ORCGANIZER

RMNTA Expa is an exhibition organizing company and a joint company of
Spielwarenmesse eC and the Russian National Toy Association RNTA. RNTA
Expo therefore combines profound knowledge of the Russian market with
the know-how of the world’s biggest organizer of toy fairs.

Through the Russian National Toy Association, RNTA Expo has close contact
with the government, the Ministry of Education and Science of the Russian
Federation, and with the Russian toy industry and so ensures a selective
approach to the right visitor target groups interested in import.

In addition, Spielwarenmesse eG possesses sound knowledge and the
industry know-how in the organization of fairs and events.

www.toyrussia com {5

TOYS &KIDS RUSSIA
AETCTBO

MAIN EACT S

Dates: 12 — 14 March 2014
(Wednesday - Friday)

Venue: Moscow, IEC «Crocus Expo»,
Pavilion 3, Hall 18 (is located close to
the Moscow Ring Road and the
Volokolamskoe Highway in the
north-west of Moscow: is close to
the underground station Myakinino)

Size of exhibition area: 18,000
sq.m. (gross); 9,000 sq.m. (net)

Exhibitors: 350 companies (300
from Russia, so—from foreign
countries)

Visitors: over 10,000 specialists

Opening hours: Wednesday to
Thursday: 10 am -6 pm
Friday: 10 am—5 pm

Exhibition type: International trade
fair, B2B

Admission policy: Only for
registered visitors (specialists)
Visitors under 16 are not allowed

Admission Prices: With E-Ticket
{received after registration on the
Fair www.toyrussia.com)— FREE

With invitation card — FREE
(check in on the registration desk
is obligatory)

Without invitation card —goo
roubles at the cash desk
of IEC Crocus Expo

Organizer: RNTA Expo company
(CISC) established jointly by the
Russian National Toy Association
(RWNTA) and Spielwarenmesse eq,
organizer of the biggest Toy Fairin
Nurnberg, Germany.

PR
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A birth day of a child is anticipated event not only for ince the economic situa-
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parents and relatives. Producers of children’s goods in Russia, an effect, so-
are waiting for the moment to offer various baby care called baby boom, takes

place. Birthrate is growing and
. - each child needs a huge number of
toys and napkins. Goods for children are among the most  things, which are replacing by new

products, food and cosmetics, carriages, beds, clothes,

. . . ones during the process of a child’s
profitable industries all over the world. development.
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In the late 1990’s Chinese con-
sumer goods of bad quality were
everywhere in Russia. Low grade
products were selling both in un-
derground walkways or bazaars
and specialized shops. Such goods
were in demand because of the dif-
ficult economic climate. However,
after upturn more and more par-
ents have started to think about
the safety and practicality of the
products they buy. Young moth-
ers use social networks to discuss
the quality of the products, share
the experience and leave com-
ments. There are large communi-
ties where different producers and
items of goods are discussed every
day. A lot of retailers have begun to
control the quality of goods repre-
sented in their shops.

In several years some interest-
ing services have appeared in the
Internet to help young parents to
look about the children’s goods
market. The producers use these
services actively as an extra chan-
nel for promotion.

Today we are going to tell you
about one of such services — the
Internet project “Shoddy goods
nope!”. Originally the project was
B2C and had the divisions: “Who
produces”, “Were to buy”, “How to
choose”, “Events”. Each division is
a unique and very convenient in-
strument so B2B audience appreci-
ates it too.

Let us describe the divisions
that could be interesting for the
magazine’s audience.

Who produces - the fullest
catalog of producers who is rep-
resented on Russian market of
children’s goods. Thousands of
users from Russia, Ukraine and
Belarus are looking for the use-
ful information and post com-
ments here. The division’s traffic
ranking is very high because it is
interesting both for businessmen
and consumers. The registration
in the catalog is free. Everyone
can add the information about
producers but it appears on web-
site only after content manager’s
check.

INTERNET PROJECT

The information about trade-
marks, brief description of a com-
pany and contacts could be placed
on a producer’s page. The function
of downloading the catalog in PDF
is also available. All the informa-
tion could be modified by author
without any time lost but after
the changes are done it will be
checked by contact manager. The
trademarks from the catalog are
automatically available for retail-
ers, who could show that they sell
the item. All the consumers could
find the shops where to buy your
production.

Were to buy - the unique in-
strument that helps to find shops
with children’s goods on the map,
to see the assortment, contact in-

formation, working hours. The
information is always relevant be-
cause the division is supported by
the robot. It checks the informa-
tion on websites and changes it on
the map if it is needed. If You are
the owner of shops or sells fran-
chise put the information on the
interactive map to attract potential
consumers for free!

We only tell You about the
two main divisions of website that
could be interesting for participa-
tors of the Fair. If You want to learn
more about the young, fastest
growing portal, please visit other
divisions of the website here www.
shirpotreba.net

The internet project is con-
stantly increasing the quality of
services and adds new functions.
The traffic ranking grows and
we plan the total upgrade of de-
sign and software items in spring
2014.

We do everything to make the
project more convenient and use-
ful not only for the consumers
but for the specialists too. We are
waiting for You on our website.
Special for the readers of “Games
& Toys” we have prepared a sur-
prise- 10% discount for banner
advertising during 2014! To get
the discount just indicate the se-
cret code: #quality2russia
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et The world's most potential S1A

WEIGI market for licenses expects ‘ kLc:l?:lNG
2014 YDU in RUSSIG' MDS{:O.‘N www.licensingexpo.ru

www.licensiannrum.ru{b

The forum gathers together a lot of major

international players of licensing market

to make business contacts, deals and get

acquainted with the latest trends and

: ohit
projects in the certain branch. Forum’s exhibitors

* Right holders and brand owners

Business program + exhibition exposition = effective means * Licensing agencies
to expand your brand’s awareness over Russian territory k Artists, designers
and meet decision making managers face to face. » Image libraries

. * Professional services:
Why exhibit? intellectual right and intellectual
" property protection

Speak to key Russian market players. 80 % of the visitorsare ~ * Business contacts board
budget-holders and decision makers, many of whom attend Wi
the show as a key part of their license acquisition strategy. Isitor target groups

Get qualified sales leads in Russia. Exhibition visitors » Licensees [ Manufacturers
represent all the Russian regions and demonstrate the great » Retailers

interest in world's licensing programs. Today Russian licensing * Licensors

market extremely needs new products, contacts and ideas. » Wholesalers [ Distributers

Build your licensing business and do deals onsite. During * Strategic and sales management
all 3 days, do what it will otherwise take your team a whole » Marketing / Commercial / Design
year to achieve — we bring together everyone who's anyone agencies

in the Russian licensing industry. » Licensing agencies

- :I‘Il
" MOHHbIW Y A _ a

iﬂ{

)

Discover the Russian Licensing market and receive new opportunities

Organizing committee: CJSC "RNTA EXPO” Russian Licensing Forum is supported

Ordrhonikidze street, 10, Russia, Moscow, 115071 by ACGI (Association of Children Goods Industry)—
% AC G.I non-profit organization, uniting professional
L ¥ ] ity i
ARSBOLITON of Chilsmen

Your personal contact: Oxana Zharkova (Head of Project)
community in the field of development, production,

Phone [ Fax: +7 (495) 640-27-76
e-mail: oxana.zharkova@licensingexpo.ru sales of the goods and granting services for children.



IV National Award in goods
and services for chll&en ot

L2 )FHE GOLDEN
@'®/ BEAR'CUB

The solemn awarding ceremony of “The Golden Bear Cub” award winners will be held

on 11" March 2014 in Moscow

Special
—— BEST BOOKS &
cofaochy PUBLICATIONS nominations are
oy the sign of public
@ BEST BABY & INFANT @ OF TRANSPORT recognition
BEST FASHION @ BEST FURNITURE @ SHOP OF THE YEAR
ﬁ-ﬁ? BEST FOOTWEAR ﬂ"? ::J'I:HII”NT.I iy ﬂTM? BRAND OF THE YEAR
- BEST MULTIMEDIA SOCIAL PROJECT
SEs PRODUCTS @ OF THE YEAR
BEST LICENSED
BEST OFFICE & SCHOOL PROOUCTS @ COMPANY OF THE YEAR
BEST GOODS
BEST SPORTS & LEISURE @ S AR @ CEO OF THE YEAR

“The Goiden Bear Lub® is 2 reliable reference poirt for quality
and safe goods for your children. To leam about praduction weth
2 quality mark " fhe Golden Bear Cub” you can on the wabsae
of rho award www iidsaward.ru.

ACGI Organoer of the & Nanrad daard 1= oo
* ard) senaces foo chilvgn “The Godoere Bopr Cub” «
Lasaiution of Ouisrerry Uoods wdawtry IMCGIH

CHILDREN'S CHOICE
CHILDREN'S QUALITY MARK +7 (495) 234 5068, +7 (962) 907 3747, award @acgi.ruv ‘h



BUSINESS-PARTNER

The group of the companies «kKPFM» deals with consulting
business, renders the services in the sphere of audit, financial
analysis, corporative, entrepreneurial and fiscal law, legal

representation.

Michael
Zholudev,

the general
director:

LLC  “KPFM”
is the only
company who
signed  bilat-
eral treaty with
LLC “Professional Fairs”, which
is the exclusive representative
of Nuremberg Messe in Russia.
The subject of this treaty is the
arrangement of consulting, mar-
keting and juridical help to for-
eign companies with their enter
to Russian market, and Russian
companies with their entering
the markets of Europe.

“KPFM” company deals with
the advertising and publishing
business. It represents the project
“Games & Toys ”, which has the
orientation to educational activ-

PROFESSIONAL )FAIRS
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ity and this company is the official
media partner of the exhibition
Spielwaremesse in Nuremberg
(Germany). KPFM publishes the
line of trade magazines in seg-
ment B2B as well as in B2C.

Our company “KPFM-trade”
deals with the solving of concrete
problems, connected with the ad-
vancement of goods and services
on Russian market. Just it arrang-
es the trading process , advance-
ment of foreign brands , searches
the partners and distributors.

We realize while creating a
new business in Russia we need
not only expert choice of strat-
egy for outlet into the market and
form of the leading of our busi-
ness, but also accompaniment of
this business in various directions.
We offer you to use the services
of the “CRFM” company, as your
main representative.

2014

Demmler

Hubert,

the general

director of LLC
 “Professional
Fairs”:
Nuremberg
Messe is one of
the 15 biggest
fairs companies of the world.
The company’s portfolio includes
120 national and internation-
al exhibitions and congresses;
there are about 40 sponsor pa-
vilions all over the world. An-
nually about 3000 of exhibitors
(foreign exhibitors — 39%) and
till 1,4 mln. of visitors (foreign
visitors — 22%) take part in vari-
ous arrangements in Nuremberg
Messe. Nuremberg Messe has the
representation in Russia, China,
Northern America, Brazil, Italy
and now in India.
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We carry on the active work
for the attraction of manufactures
wanting to enter the world mar-
kets. Besides, we’ll help European
partners to enter the Russian mar-
ket. We'll offer such help together
with the “KPFM” in the person
of the general director Michael
Zholudev. I hope our partnership
will be effective.

Yuriy Kudinov,
the head

of the legal
department:
Russia is an at-
tractive country
for European
producers. It
provides clear
profit on sales about 20-25%.
But such profit is stipulated by
the complex legislative regula-
tion of business and opaque fis-
cal system. All of this demand
from business hard work with
fiscal and law-enforcement de-
partments. And also it demands
right choice of fiscal-economic
model of activity. Taking into ac-
count that, the ordinary period
for the presentation of claims is 3
years, mistakes, which may take

+7 (985) 921-79-02
www.professionaIfairs.ru{r_r?

/[ /L

place while organizing the busi-
ness in Russia, may stand high
afterwards. That’s why we, us-
ing high-grade lawyers, auditors,
accountants and experts, line
up safe, hard-working structure,
which allows our partners to
get required income by maximal
safe method. The work through
the trader companies, which
were created with our participa-
tion, allows our partners to bring
down expenses from unfair activ-
ity of Russian contracting par-
ties, because, having a successful
experience in work with problem
clients, we take this risk upon
ourselves.

Alla Romanova,
the editor in
chief of the
magazine
“Games&Toys”:
One of the direc-
l tions of the com-
pany‘s activity is
advertising and publishing activity.
Our project consists of different seg-
ments as well. We publish the pro-
file glossy illustrated publication,
which is the only one in Russia. It’s
magazine “Games&Toys”, where we

tell adults about toys. Those par-
ents, who read our magazine, know
how to make the right choice in fa-
vor of this or that toy.

Besides, we publish the maga-
zine “Games&Toys. Expert.” this is
the professional publication which
is referred to the teachers and psy-
chologists. It is spread among all
the educational institutions of Rus-
sia and near abroad in e-mail form
free of charge.

“Games&Toys. Guide” is one
more professional edition for the
creators, manufactures and sales-
men of game production for chil-
dren, which we spread on the large
branch fairs and later by the e-
mailing to our subscribers for free
of charge too. Annually we publish
the special issue of the magazine
“Games&Toys.Guide.” in the Eng-
lish language for the largest exhibi-
tion of toys in Europe, which take
place in Nuremberg (Germany).

The project “Games&Toys”
launched its online-shop. We try
to make it interesting for B2B and
B2C segment, as well. We invite
for co-operation the companies
which deal with the production
and wholesale purchase of goods
for children.

+7 (925) 772-10-04
www.kpfm.su{r_r:,

www.i-igrushkiru +GAMES AND TOYS. GUIDE- 13
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GAMES & TOYS

The Unique Com:

mercial

Proposal from multimedia
publishers «Games&Toys»
or the 1st step to the working
advertisement

There is no secret that now the adverts in printed editions works rather
worse than 5-7 years ago. As the researches show a modern customer gets
only 11% of the information from the traditional printed mass media. And
it's on average. If we take the audience that is younger than 35 years, who
use the electronic devices (and this is the target audience for the goods of
the childlike assortment), this index will be lower than 6%.

ass transition  of
printed editions into
electronic versions is
stipulated by the very
factor, and that’s why the publish-
ers «Games&Toys» is becoming
the multimedia mass media in the
whole, and what is more all the
magazines will be available for
customers free of charge.

We'll try to do our best for our
advertisers that their adverts will be
got by the max number of our read-
ers and users of the internet. It’s im-
portant that all the adverts will be
heard and get to the wishful result-
purchase.

How should you plan your ad-
vertising campaign? Your com-
pany/product or service should

14 -GAMES AND TOYS. GUIDE-

be always in sight, and that’s why
you just have no right to give one-
time advert, if you don’t want to
give rise to boomerang effect from
it. We suggest you the unique com-
mercial proposal, which includes
different kinds and methods of in-
fluence on the customer depending
on the target audience (our inter-
net editions, distributions, photos,
video-adverts, social networks, ar-
rangements, co-operative competi-
tions etc).

Our specialists will make the
individual plan of your advertising
campaign on the strength of your
preferences and our abilities, at that
having entered the yearlong con-
tract with our organization you’ll get
twice as large advertising services

2014

than you’ll pay for. For example, the
package “small business” costs 120
000 rub per year, we provide the
volume of advertising for the sum
of 240 000 rub, license fee is just 10
000 rub per month.
What do we propose to make a
choice from?
The magazine «Games&Toys»
»is the ideal basement for the
realization of the advertising prob-
lems. Your aim is to sell the prod-
uct. What do you need for this? To
tell about your goods. How? To tell
interesting, to captivate a custom-
er, to induce the trusting and give
the opportunity to accustom your
brand or trade mark. Our publica-
tions are trusted. We earned our
reputation of serious publishers
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and that’s why our materials are
beyond question, it'll be remem-
bered in association with our mag-
azine. Free expansion of internet
version among 59 000 addresses
of our subscribers from Russia and
neighboring countries.
The magazine «Games&Toys.
» Expert» is the product for
the teaching and upbringing of
the children from age 0 to 14 - it
is the very segment of the market
that is interesting for that reading
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audience. 50 000 of educational
institutes in Russia and neighbor-
ing countries will see your adverts.
Teachers and psychologists are

BUSINESS-PARTNER

waiting for developing games and
toys, wanting to know about the
novelties in the market of game in-
dustry. The magazine is spreading
as internet version free of charge.
3 The magazine «Games&Toys.
» Guide» is the oportunity to
take part in the the life of that
branch intramurally and by cor-
respondence as well. You or your
goods 'll be seen in the printed ver-

sion of the edition we provide the
trade-fairs and exibitions. All the
members of the market will get the
internet version of our magazine,
20 000 of Russian and foreign en-
trepreneurs participators and all
our subscribers. We publish our
magazines for free access on our in-
terner resources and our partners’
sites. Website addresses of adver-
tisers in the internet version of our
magazine are active.
4 Special edition «Games&Toys.
« Guide» - to present your
goods for the foreign colleagues,
potencial partners, to enter the Eu-
ropean markets — we’ll help you to
solve this problem by the expand-
ing of our printed and internet
version of our magazine, specially
prepared for foreign business-
men in the English language. Our
subscribers are the participants of
Spielwarenmesse-2014 and also
the representatives of this branch
from China, Russia, the USA and

www.i-igrushkiru «GAMES AND TOYS. GUIDE-
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others. More than 23 000 of com-
panies and our subscribers’ll get
our magazine.
Business partner - if you
» wish but hesitate to enter the
foreign market, our founders, the
group of companies LLC KPFM,
dealing with the juridical, finan-

BUSINESS-PARTNER

The gioeip o Thi CoFmnes «CRFSS Grdli wiif comsu ey
s, renbe e caniees 0 e cphereof audd Bmpecial
mralysts, corporniive, swirsgreneurisl snd fiscsl e, legal

cial and consulting directions,
will help you in this. Our partner
LLC «Professional Fairs» is the
official representative of Spiel-
warenmesse in Russia. The bilat-
eral treaty was signed in 2013,
it opened new opportunities for
Russian companies to enter the
foreign market.
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Partner participation in the
» competitions — the opportu-
nity of long-time PR-company with
the help of our resources: advertis-
ing publishing in magazines, ema-
ling of advertising materials with
logos of partners in the period of
competitions, distribution of news
and advertising materials of the
partner on the internet platforms
of our magazine and site of our
internet-shop etc. Individual ap-
proach to the partner’s advertis-
ing campaign during the period of
competition.
Video-production and adver-
o tising on TV - video presenta-
tion of company or goods is a good

16 -GAMES AND TOYS. GUIDE-

BUSINESS-PARTNER

opportunity to tell about your pro-
duction or service on our internet
resource, in social networks, on
partners’ sites, on YouTube. We of-
fer to distribute the professional
videos on TV chanels - partners of
our company.
Internet-shop «Games&Toys» —
» our internet resource destined
not only for retail customers, but
for B2B segment as well, for the en-
trepreneurs, dealing with the pro-
duction and realization of services
and goods for children. You can dis-
tribute the contact information in
the list of business-partners on our
website single-handed and free of
charge with direct transition to the

website of your company. We offer
different variants of cooperation-
interesting proposals and individual
approach is guaranted. Emailing -—
we offer you optional bonus. Your
news will be seen by the target au-
dience. Your goods will be recogniz-
able, because we’ll help you to con-
vey your advertising message to the
target audience right . 50 000 email-
ing is free for our advertisers who
published advertising article on the
spread ( 2/1 costs 50 000 rub) of
the magazine «Games&Toys».
Clubs and social networks —
«we have 2 clubs: pedagogic
and family, where we discuss the
themes about games and toys. First
of all, we discuss the materials pub-

2014
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lished in our magazine, and that is
an additional free advertisement.
We spread out the articles from our
magazine in social networks, pro-
pose competitions for users, offered
by our partners, that raises interest
to the goods, we write about.

The Unique Commercial Pro-
posal is that we propose you to
buy the complex of services with
the license fee in the period of
media-planning of your advertis-
ing campaign. Profit is evident,
you’ll get twice more advertising
opportunities than you pay for.

Administrative director
of the project, the publisher
Alla Romanova
Contact fel.: +7-985-220-53-27
+7-916-166-92-89

Olga Putnaya

Advertising Sales Director
e-mail: 1669289@gmail.com,
info@i-igrushki,ru.
www.i-igrushki,ry
Adress: Russia, 109029,
Moscow, ul. Nigegorodskaya, 32,
bld. 16 office. 716
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WELCOME

to our booth E-21, hall 1




ZARTOY

Urpywka - 310 BblpaxeHune
nto6BU B3pOCbIX K AeTAM. Mbl
npeAcTaBAAeM BalleMy BHUMAHUIO
KONJIEKLUUIO AepeBAHHbIX UTPYLLUEK,
KOHCTPYKTOpPOB 1 PoxaecTBeHCKUX
komno3unumn. 000 «UapuubiHcKas
NrpyLIKa» Nponu3BOAUT

UTpyLIKN, BO3BpaLLatoLwme Hac

K TPaAMLVNOHHBbIM MOTMBaM
PYCCKOro UrpyweyHoro gena.
O6nagan foOCTaTOYHBIMU
NPON3BOACTBEHHbIMMN
MOLLHOCTAMM, Mbl C Paf0CTbtO
npuMeM 3aKasbl Ha N3roToBNEHUNE
AepeBAHHbIX UTPYLUEK U CYyBEHMPOB
Mo BawWmMM 3cKkm3aMm. [leTckmum
AOLWKONbHbBIM YYPEXAEHUAM Mbl
roTOBbl N3rOTOBUTb AepeBAHHbIE
AeTann ANA KOHCTPYKTOPOB

B KOMMJIEKTaLMK NO 3asABKe
metogmctoB. 000 «LapuubiHcKas
UTpyLIKa» ABNAETCA YIEHOM
HauuoHanbHOM Accouuaumnm
nrpyweyHukos Poccuun (HANP),
YY4aCTHMKOM MHOTUX BbICTaBOK

N ApMapok, nobeantenem
BcepoccuincKon nporpaMmbi-
KoHKypca «100 ny4ywmx ToBapoB
Poccumn». Hawa KomnaHua
MOCTOAHHO paclunpaer
accopTMMeHT n byaeT paaa,

€Cc/in Bbl MOCETUTE Hall canT
www.czar-foy.ru. i
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With these exclusive and organic rattles
the children of the Russian Czar and the
children of the Russian aristocracy used
to play with. A rattle is an ideal first toy
for your baby. It is a great amusement for
a new born child, and helps to comfort
and soothe the baby. The rattle is also an
important toy for children’s development
during their first year of life. Educators
confirm that the rattle makes a positive
impact on children’s mental, emotional and
physical development, as well as improves
motor skills and concentration. Like a
mother’s caress, the rattle will be among
the first life experiences of a baby -

its quality is therefore of the utmost
importance. Our company offers your child
rattles made according to the original
Russian tradition. These are wooden
horses and birds and fish, made of natural
beech wood and stuffed with seeds of
buckwheat. All toys are overlaid with a
mixture of wax and flaxseed oil, in which
we cover our items after they have been
carefully polished by hand. Our developed
technology is rather demanding, thus we
make only 20 rattles per day. Each rattle
is wrapped into a linen pouch. As a result,
your child has an up-scale rattle. It is
distinguished not only by a high quality but
also by beauty and longevity.

Exclusive representative of ZARTOY

in Germany: Formost GmbH,
Puschkinstr.28, 19055 Schwerin
Tel.:0385/ 59 383 885

Fax: 0385/ 59 383 884
kontakt@form-ost.de

www.form-ost.de

Exclusive representative

of ZARTOY in USA: sales@form-ost.com,
http://formost-design.com J

www.i-igrushkiru «GAMES AND TOYS.

GUIDE-
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Skanbol - Shoot the pellet,
hit the target!
||| &=

oy B

AREAS OF PRACTICAL SKILLS DEVELOPMENT IN THE GAME

Loading the pellets
fine motor skills
strengthens the hands

Aiming the tube

tube improves peripheral vision

strengthens the eye muscles

improves ocular estimation

Skanbol LLC is the Russian company which

makes the cheerful and useful games
«Skanbol».

«Shoot the pellet, hit the target» — here
the game motto! Children and parents, at
home, outdoors, in office.

Simply insert pellet info a tube and... fire!
Shoot on targets, beat rivals!

For adults this game is a great option for
collective game at any party.

Just stick images of your officers or your
rivals on the target, and whole office turns
into avid shooters!

And if you want to make original present fo
someone, we will take all your wishes and

will make games for the most refined taste.

All rights reserved.

www.skanbol.ru {»
Tel. +7 495774 81 74
E-mail: vozmi@skanbol.ru

>

Shooting the pellets

requires blowing in the tube
improves pulmonary circulation

through respiratory exercises

Playing the game

lightens any mood
lowers stress and awakes

creativity with excitement

Gathering the pellets
gets the players moving
develops their attention

improves their counting skills

games for all and all for games
f.:ﬁzfzxrﬂ . V
g’H—j,ZAJ‘E? | ”[ﬁﬂj
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. ELTI-KUDITS group of companies

Educational toys, sport items, furniture for kids, rehabilitation equipment,
school supplies and more.

Since 1992 in Russia.

Leader in supplies for preschools, kindergartens, nursery-schools in Russia:
more than 4000 clients in 2013.

Moscow, Saint-Petersburg, Tyumen, Nizhniy Novgorod, Yekaterinburg,
Orenburg, Novosibirsk, Perm, Barnaul, Krasnodar, Rostov, Ufa, Yaroslavl.

Kiev - Ukraine.
www.vdm.ru, tel: +7 (495) 646-01-40

Educational website for preschool teachers and parents: www.elliland.ru
Family and Educational Almanac «(Child’s question? and educational
newspaper for children: www.detskiyvopros.ru
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Gorgeous
Semiramida’s gardens

Sets for art “Semiramida’s gardens” are collection of unusual trees. Composing
focused on developing child’s manual could become an exciting family hobby.
dexterity, art abilities, imagination, “Semiramida’s gardens” — is a fairy garden
attention, patience, memory and quick created in holograph, where lilacs bloom,
understanding. One may create a real and snowballs ripe and a decorated New

*GAMES AND TOYS. GUIDE- 2014
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Year tree stands. The laborious work needs

concentration, patience and a huge wish
to bring it to an end because pendants,
seed bead and paillette are used during
the process.

Beautiful and shining handiwork is a
wonderful souvenir for friends and
relatives.

Set “Semiramida’s gardens” include
glass lass support, copper wire, gypsum,
paillette, seed bead, sewing threads,

LLC «My Fib»
301631 Russia, Tula
region, Uzlovsky district,
2nd Kamenetskaya
township, enterprise Mine
drainage Warehouse.
Tel.: +7 -952-017-96-43
e-mail: semiramida-gsv@mail.ru

www.mib.ru_h

nonwoven lasing and clear instruction on
how to make incredible beautiful tree
from these materials. The difficulty of
creation differs from easy to middle and
hard. One set costs about 450 rubles. It
is recommended for children from 8
years old.

Wonderful tree with magic leaves will sure
bring the luck because it is created with
hands of a real master.

www.i-igrushkiru «-GAMES AND TOYS. GUIDE-
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plastic models of tanks, military vehicles, ships, aircraft and helicopters.
“‘“ARK Model” is a young company. In early 2008, people who have a
specific professional experience in the field of scale modeling, but did not
have enough money for a single independent navigation in this business,
brought together and decided that after all they want to do in this life that
MODELS they like to do. And they will be easier to count on success in this business,
if they unite. So the company “ARK Model” appeared.

E ® The Russian company “ARK Model” produces kits for the assembly of scale

There are more than a hundred kits in the range of goods of “ARK Model” now. They include
products of their own design, as well as kits for the assembly of aircraft, AFV and ships, which
are already familiar to skilled modelers for many years. In “ARK Model” people take good care
of the legacy of the patriarch of this industry — FROG company. All these molds are carefully
checked and some problematic of them (alas, they are!) are restored before casting at the
factory in Moscow.

The company orients its products to schoolchildren and beginners. The main advantage of “ARK”
models is their simplicity and short assembly time. The model of one of the most famous WWII
tank KV-1 consists of 200 details. A child can assemble it faster and easier than similar models
from other manufacturers, which number as many as four hundred details.

‘ARK” aircraft models in 1:48 scale have no
analogues. The recent products of the company —
Polikarpov I-16 and I-185 fighters — consist of 64 and
48(!) parts respectively. A reasonable simplification
of the assembly without affecting the final result is
the current trend of development of stand modeling,
and also is the indicator of quality for products of
world leading companies in this industry.

Kopone wctpebutenei

Polikarpov I-185 experimental fighter and some other
“‘ARK” models are unique, since other companies do
not produce them in these scales.

“ARK Model” presents not only its own kits, but also products of its partners “MSD / Maquette”
and “Eastern Express”. These “old residents” of the Russian market of scale models offer their
interesting kits, which complement the range of “ARK” models. So, the latest product from
“Eastern Express” — the model of the Antonov An-22 “Antaeus” Soviet heavy transport aircraft
in 1:144 scale is a special challenge to an experienced modeler. This kit consists of 207 details,
complex assembly instructions and decals for every taste.

“ARK Model” company’s stand
F-37 is located in Hall 7.
Phone / fax: +7 495 781-48-09
E-mail: arkmodels@email.ru

WEB site: www.ark-models.orQ{b




The cat find= a lo¢ of holes in
the cheese and contemplates:
*Seems that mice are acting up
and eating the master's cheese.
1 must guard the cheese, and
all mice should disperse!
Wwa¢ch out, mice — the cae will
kneck you dewn frem the
pyramid. Hurry up te the tep!
Carry the cheese carefully!
The cheese will pull you
through the traps and bring
you wictery!®

STEPPUZZLEJSC 0
www.steppuzzle.ru

tel. +7(495) 6603773
G63a. B. Serpuhovskaya,
Podolsk, RF, 142105

STEPpuzzl
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30

H

L]
PR
a A
-

WINNER OF
THE CONTESTS




28 -GAMES AND TOYS. GUIDE:-

The largest network

of board games
in Eastern Europe

«Mosigra» is a very unusual network for the Russian market. Their first

store opened five years ago with only 12 square meters of floor space. It

subsequently became so popular that, like it or not, they had to expand.

In one year they already had five stores, and in two years their first shops

opened up in St. Petersburg, Ekaterinburg and in Kiev, Ukraine. Today,

«Mosigra» has 75 stores in 49 cities in Russia, Ukraine, Kazakhstan and

Belarus.

What did «Mosigra» bring to the market that was so unusual?

— First, all their products can be opened and demonstrated for the
customer upon first demand. They are the first to do this with board
games.

— Second, every salesperson in the store is a game host who plays with
guests right at the store.

— Third, strong event marketing. «Mosigra» began holding gaming
cafes — free, festive gaming meets. Now 30 or 40 of them are held
somewhere in the country every week: people gather at the cafe and
play board games that are new to them.

— Fourth, deep integration of internet channels with retailing: the
customers stop by a store and then go to the site, or, having visited
the site, they come to the store.

As a result of the company's activities, the market for board games grew

by at least a factor of eight (according to independent estimates) during

the first three years of operation, and it continues to grow at a rate of
approximately 30% annually. Of course, simply popularizing board games
was not enough: high quality products were required. That is why

«Mosigra» and «Magellan» started their own production operation (one of

the foremost in Russia in terms of state-of-the-art quality) and released

the following internationally known games.

— Their own production: «Jackal» — the best-selling strategy game in

2012 and 2013, «Krokodil» — the third most popular game for compa-

nies in the country, «Danetki» — game of the year in 2013, «Yorsh» — the

best game for companies according to 2013 results, «Mafia», and so on.

— Localization: «Telestration», «Nefarious», «Flashpoint», «Galaxy

Trucker», «Wits&Wagers», «Ubongo», «7 ate 9», «Ratuki», «Jungle

Brunch», «<Don't Rock the Boat», «Resistance and many others».

«Mosigra’s» next objective is to open their first store in Europe and to

expand their export publishing activities.

You can read more about «<Mosigra» at mosigra.ru {5
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KpynHenwas ceTb
HACTONIbHbIX UTP

B BoctouHoun EBpone

«Mocurpa» — O0CTaTo4HO HeoObl4HAs ANsi POCCUIACKOrO pbliHKA CETb.

MaTtb net Hasapg 6bi1 OTKPLIT NEepPBbI MarasuH niaowaabo Bcero 12 kea-

npatHbix MeTpoB. OH okynuncs 3a 1 mecsiy, — aekabpb — a 3aTem cta

HaCTOJIbKO MOMNYASPHbLIM, YTO CTasO C/IOXKHO CNPaBUTLCSA C MOTOKOM MOKY-

narenen. Yepes rog mara3nHoB ObI0 yXxe 5, a yepes aBa roaa OTKpbUIMCh

nepeble Toukn B [MeTepbypre, EkatepuHbypre n B Kueee Ha YkpauHe.

CerogHs «Mocurpa» — 370 yxe 75 marasuHoB B 49 ropogax Poccun,

YkpawnHbl, KazaxctaHa n benopyccun.

Y710 HEOObIYHOrO NpuHecna «Mocurpa» Ha PbIHOK?

— Bo-nepsbIx, BeCb TOBap OTKPbIBAaeTCH U OEMOHCTPUPYETCS NoKyna-
TeNo No nepBomy xenaHuto. C HaCTONbHBIMU UFPAMU 3TOFO HUKTO HE
nenan, n03TOMy NPOAABaTb UX BbIO COXHO.

— Bo-BTOpbIX, KaxAabll NpoAaseL, Mara3nHa — 3TO aHMMaTop, urpato-
LM C TOCTAMM NPAMO Ha TOProBOWM TOYKE.

— B-TpeTbux, CcunbHbIN event-mapkeTuHr. «Mocurpa» ctana npoBoO-
OUTb UrpoTekn — GecnnaTHble BECENbIE NrPoBble BCTpeyn. Ceiyac
nx 30-40 kaxnaylo Hefeno no BCEW CTpaHe: nogu cobuparTcs B
Kade n nrpatoT B HOBbIE A1 ce651 HACTOJIbHbIE UTPbI.

— B-4eTBEpPThIX, rMyOOKYI0 MHTErpauuio UHTEPHET-KAHaNOB C PO3HU-
Len: nokynaTenu 3axoasaT B Mara3vH 1 nocne 9Toro nepexonsaT Ha
cauT, nnbo, NOCeTUB CanT, NPME3XaT B MarasuH.

M3-3a gencTenii KOMNaHMM PblIHOK HACTOJIbHbIX UIP BbIPOC MUHUMYM B 8

pas (no He3aBUCUMbIM OLLEHKaM) 3a NepBble TPy rofga paboTbl 1 Npo-

normkaet pactn npumepHo Ha 30% B roa. PasymeeTcsi, NpocTo nonyns-
pu3aumMm HacTOMbHbIX UrP O6biINO Mano: TpeboBasncs KayeCTBEHHbI

ToBap. Moatomy «Mocurpa» n «MarennaH» co3gany cobCTBEHHOE Mpo-

M3BOACTBO, OOHO M3 NepefoBbix B Poccuu no kavyecTBy, U BbINyCTUAN

cTaBLIne M3BECTHbIMU Urpbl. Co6CTBEHHOE Npon3BoacTBo: «Lakan» —

camas npogaBaemas ctpaterusa B 2012 n 2013 rogax, «Kpokoann» —

TpeTbsi MO MNOMNYNAPHOCTM B CTPaHe urpa ong KoMnaHum, «JaHeTkn» —

urpa roga-2013, «Epw» — nyywas urpa oas komnanuii no ntoram 2013,

«Madpua» n Tak ganee. Jlokanuzdauumn: «Telestration», «Nefarious»,

«Flashpoint», «Galaxy Trucker», «Wits&Wagers», «Ubongo», «7 ate 9»,

«Ratuki», «Jungle Brunch», «<Don't Rock the Boat», «Resistance» n MHo-

rne npyrue.

Cnepnytowmii pybex — oTKpbITUE NepBoro maradvHa B EBpone v paclum-

peHne n3paTenbCkom AeaTeNbHOCTN A 9KCNopTa.

Moppo6Hee o0 «<Mocurpe» MOXXHO NPOYUTaTb HA mosigra.ru
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Producer:
Individual Entrepreneur
Sidorov V.V. 115446,

116-21 Kolomenskiy proezd str.,

Moscow, Russia.
Tel. +7 (499) 612-24-68

E-mail: um.rebenok@mail.ru1
Website: www.magic-maker.ru \b

All the products have the EAN certificate of
the Customs Union of Belarus, Kazakhstan,

Sets for children's

e creativity

Fascinating set «<Mosaic from
paillettes» is both funny and
developing for child’s artistic abilities,
visual memories, manual dexterity,
attention, insistence and diligence.

The set includes:

1. Base and frame from foam plastic
2. Background for a work

3. Colorful pailletes

4. Straight pin

Recommended
for children
7 years old and older.

We offer You and Your
children to participate in
exiting creative co-process.
With the help of materials
and instructions You will
create a shining decorative
painting. Just try and you

and Russia. . g ;
5. Instructions will be in raptures over your
6. Paintings infinite possibilities!
Partners:
Shopping mall «Qur toy» CJSC «Russian style» 0JSC «Company TNG»

7A, the 6th Radialnaya str., Moscow

Tel. +7 (495) 995-40-44

14 Krasnopolyanskaya str., Moscow
Tel. +7 (495) 981-55-35, 981-55-36

23 Avtozavodskaya str., Moscow
Tel. (495) 781-75-17
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@, leonapio Hobby-hypermarket «Leonardo»
eftmrmsnses 18 A Remezova str., Moscow
Tel. (495) 641-63-40

000 «MNK Toys»
18A Remezova str., Moscow
Tel. (495) 641-63-40




TeremolRk

— Wooden Construction toy set —
www.pelsi.ru fm

-
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Good toys are another great way to
make a child feel happy and inspire
their creative abilities and
development. That is the exact
reason why Pelsi Company chose to
manufacture high-quality wooden
toys along with other products. For
more than fifteen years we have
been manufacturing wooden
construction toy sets and child
development toys TEREMOK. ™
Our toys are made of a natural
material — Siberian silver birch wood.
All their parts are thoroughly sanded
smooth and they match each other
perfectly.

QOur construction sets are developed
and manufactured so as to enable
you not only to build a few specified
models but also to design your own
projects using your imagination in a
variety of ways. Every year we come
up with some new ideas and expand
our range to bring joy to children and
their parents with our amazing child
developmenttoys.

We make our toys for children to play,
have fun and create!

All our products are certified and
undergo a rigorous quality control
process.




Who are we?
We are toys impoter in Russial
What are we looking for?

We are looking for innovative toy's
manufacturer!

If you are a manufacturer and you have great ideas?

YOU WANT TO BE OUR PARTNER!

the fun starts here @ @

. . b_o
=g [ ¥ =
73927105

TOYS,Since| 1985

—————

Macg)ic NUU ﬁ@ W

magicnuudles.nef mmmmmmmmmmmmmmmmmmmmm

best regards,
ToysiToys team!

" www.ToysiToys.ru g,
l N N TREN D info@toysitoys.ru

Trading company Moscow, 1905 year street, h.7, bld.1
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CEPUA: CEPMA: CEPUSA:
Kpokogunbi - Bokpyr cBeTa, Cobakw - CEPMA:
Fanrcrepel XUBOTHLIE MUpa Monuueickue Xpauutenu Jleca

oenopSCiEAs

CEPUA:

u3 Kocmoca Nog nHHrBH-I-I-ﬂ“

r.m. urporpAoukA KOJIJIEKIHA
~d Ten.: +7 (930) 83-41644 HIFPYINEK
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: The Largest Distributor of Children’s
«Grand Toys», Group of Companies Goods and Toys in Russia

- The developer of the wide range private label - The producer of official licensed merchandise with

series of toys: «3aTeinHnKku», «Top Toys», «Plush Russian and world wide popular characters and

Apple», «Pro Line», «@abpuka Jega Mopo3za», brands: «<benka n Crpenka», «Mawa v Megseab»,

«Mopo3kKko», «Sonata Style», «Safari proff», «Little «Cmewapukmy, «CoroamynsThunom», «OUKCUKIK»,

Beetle», «Green Plast». «Muénka Maua», «Winx Club», <Tom&lJerry»,
«Hasbro» etc.

Official Licensed
Merchandise

» Tovs o 2 of Own F'n-:uductin -
w Dx FR HIR @\ mgﬁléurlalll

Exclusive Delivery
to Russia

s ¥ = ; oo

puaisoe 1R @) JPNGRY, BTRDS mﬁ e
4 Mufiacas - R ke W m_ "
G&f_&v JoY; AULDEY

22, Yuzhnoe Shosse str., Togliatti, l.alekseev@grand-toys.ru

Samara region, Russia, 445043 #, www.urpywkn.pd
L +7(8482) 75-90-12, 75-85-71 " www.grand-toys.ru




«Grand Toys», Group of Companies

« The official wholesale distributor of the largest
developer of toys in the world - Mattel Inc,, USA.
According to the terms of the distribution
agreement, GC «Grand Toys» carries out the bulk
deliveries of the whole assortment line of
children’s goods & toys, created by Mattel Inc.

&), GRE=N

PRO
LINE
22, Yuzhnoe Shosse str,, Togliatti,
Samara region, Russia, 445043
£ +7(8482) 75-90-12, 75-85-71

« The official wholesale distributor of Hasbro, Inc. is
the world’s largest producer & operator of toys &
games brands, including TV-programmes,
full-length movies, cartoons, computer games and
production licenses of the related merchandise.

« The official licensee of The Walt Disney Company.
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Official Wholesale
Distribution in Russia

[TjOrs TeRes i) RN @

&I Lalekseev@grand-toys.ru

WWW.Nrpywsn.pd
www.grand-toys.ru,




RUDNIX!

(0]6]0) «Rudnz»-(LLC)
Web-site: www.rudnixtoy:rug
e-mail: info@rudnix.ru

Tel. (Moscow): 8-926-875189-90 stabile and active

Tel. (Kasimo'\/)?8?49 1-315 07362 growing company, which pay \
p T much attention on safety of each toy instead of potential profit.
Mobile: 8-905-185-25-11

Our company is among those who try to revive the popularity of
a Russian toy. We show advantages of Russian toys before
other analogs. Rudnix company chooses all the

materials and accessories for the products responsibly. All r
of them satisfy the highest demands of the Government of Russian
Federation.
«Rudnix» values his client so our professional managers and
consultants will always give you all necessary information
about our products. They will help you to choose a toy,

to specify a price and to get a discount to the extent
possible. The work of our consultants will leave you
no doubt about future buying. We are active players
within the market and perform wholesale supplies
for the retail partners. If you want to buy toys

wholesale, appeal to our managers consultants and

they will provide you full information on drawing up and
supply actions.
The personnel who create the stuffed toys use the newest high-tech
equipment for what is needed knowledge and experience. That is why we pay much attention
to their training. Courses and traineeships allow employees to get necessary skills for work
with modern equipment and create stuffed toys of good quality. Toys production is not not
only well planned technological cycle, but kindness, -
love and care invested. The technological process
differs from familiar fabricator essentially because
we understand the importance of toys' safety for
< children and their parents.

= «Rudnix»is a

7
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Advertising in the magazine

1/4 70

1/3 110
1/2 155
1/1 222
2/1 (spread) 445

Place LleHa, py6

lc(;%c; 1f)n the 1st 70
2nd cover 670
1st spread 1110
3rd page cover 670
Last spread 1110
Ist or 4th cover |1110

Advertising in

«Games&Toys. Guide»

Our discounts:
Discounts are formed by

the summation of the
advertisements, published by
one client during an artificial

year.

2 ads — 10%
3 ads - 20%
6 ads - 25%

For advertising agencies:
Non-recurrent contract — 15%

Long-time contract — 25%

1/4 53x225; 200x73 (5 mm bleed on both sides)
1/3 200x90; 68x280 (5 mm bleed on both sides)
1/2 200x138; 98x280 (5 mm bleed on both sides)
1/1 200x280 (cutout format)

Model technical requirements:

B TIFF files with resolution of 300 dpi,
M EPS files with fonts set to outlines type.

Attention!
Yearlong contract for
publication of advertising
materials in any our editions
to your liking is the opportunity
to get twice as large advertising
place. You can familiarize
yourself with the Unique
Commercial Proposal
in the section

segment B2B {b

Marketing and Distribution
department
Phone: +7 (495) 220-53-27
Phone/fax: +7 (495) 647-49-58
e-mail: reklama@i-igrushki.ru
www.i-igrushki.ru

We are located at:
Moscow,
Nizhegorodskaya street, 32
bld. 16, office 716
109029
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Output:
Internet illustrated edition.
M Format 200*280 mm
M The number
of broadsides 100
M Periodicity 2/year+ special
edition in English

Subscribers

20 000 e-mail addresses,

and that is the minimum

3-5 readers, so the reading
audience in the whole is from
60 000 till 100 000 people.
Printed version — 2 000.

Distribution:

Free subscription on the site of
the publishers, the sale in the
internet-shops, press internet-
kiosks, the special agencies,
specialized in the sale of the
internet-magazines all over
the world for Russian-speaking
audience.

Printed version of the magazine is
spreading free on fairs.



Sl ds merypros

OFFICIAL DISTRIBUTOR OF Rovio
LICENSE PRODUCTS IN RussiA

&

TEL.: 47 (495) 258-8870 Moscow, 26 VARSHAVSKOYE HIGHWAY, OFFICE 408
@www.nusmovs.nu WWW.ONETOYSHOP.RU  MAIL: INFO@ALISATOYS.RU






